BUSINESSPLAN

CONSTRUCTION OF i N A R O D NSMOPPING AND LEISURE CENTER,
AT VOKZALNAYA ST. 58,KOMSOMOLSK -ON-AMUR CITY

Written by
NTK Close Corporation
Analyst Domanovay .A.



No Contents Page
1 Summary 3
2 Enterprise presentation 7
3 The location of investee 8
4 The description oiinvestee 15
5 Market analysis 21

- the analysis of the main competitdlsaserate and the offerelgase| 28
rates for the shopping and leisure center
- proceeds fronthe project 30
6 Conception 34
- calculating ofparking places 35
7 Production plan 36
8 Organizational plan 37
- environment control and protection 39
- material support 40
- the principles and standards of surface decoration 47
9 Promotion of the shopping and leisure center 48
10 | Financial plan 50
11 | Calculation of proceeds 52
12 | Calculation of costs 57
13 | Risk description and correctivetsons 74




1. SUMMARY

Project objective:

The projectobjectiveis the acquisitionof gainsduring the executionof the
constructionaprojectof the public multiuse building i fiNarodny shoppingand
leisurecenter(hereaftereferredto asshoppimg andleisurecentej, locatedin 50m
north of the comprehensive school on Pirogova strdetvards eashorth of
residence building on Voksalnagireet 56,50m of the central districin 200m
south of Mining and Metallurgical Technical Collegewardsthe direction of
westsouth of AiPr i vokzal ny o ,finb78nd eassouthoof railway t r |
policlinic and hospital as well as the municipal hospital compleXhe
constructionalproject of the shopping and leisure center will not only give the
citizens of KomsomolstionrAmur the opportunityof purchasing of consumer
goods and productsand also enjoying the family entertainment in the leisure
center and the cinema

Thereis a consideredrariantof the projectexecutionby meansof area

leasing with theaim of profit taking

Project proponent

Owner- NTK Close Corporation
Developer NTK Close Corporation

Project costs

Total investment outlay is about 1200000000RUR, including all the
construction costsand putting into operationlt should be nted thatproject
proponent has invested equity funds in the following works

- Acquisitionof buildingland(due toresults ® independent evaluation
made by fAPrime ActivdlddnRUR)po, i ts mar
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- Purchasingof water supply networks (due to results of independent
evaluation made by APri me ActRUR)e Gr ol

- Purchasing of the sewage networks (due to results of independent
evaluation made by nAPri me 320hsRUR)e Gr oL

- Purchasiig of the heatingmain pipeline (due toresults ofindependent
evaluation made by APri me 8AMIRUR)e Gr oL

- Purchasingof telephonecable (due toresults ofindependentvaluation
made by fAPri me Act iostasle@msBURY;0, t heir r

- Conductingof the local marketresearchof the services provided by the
shopping centers in Komsomoitsk-Amur;

- Developmenbf architecturalconcept and shoppirgchnological concept
of the project

- Making of avariproject

- Developmentof projectdocumentation

- Executionof examinationof designsolutionsto checkthe conformancedo
the fire safetyrequirementsthe calculationfor the evaluationof peoplesecurity
assurancein fire condition for the adopted spaeplanning deisions, the
development of proposal concerning the complex of additional fire precautions
measures oriented to safeacuation control in fire condition

- Developmentof specialtechnicalrequirementSTR) for the design of
fire-fighting system

- Execuion of technical examinationand expert report on STR for the
design of firefighting system

- Development of working documentation for water drawdown and slopes
protection during the construction of the shopping and leisure c@uetract™
3560(09)dated200906.01, amount of contract 8816thousRUR, contract with
Far EasternNationalUniversity ofCommunicatiorLines Khabarovsk

- Developmenbf concrete mix proportion using local building materigie,
concrete gradshould bel 40 (contract™ -R2 dated200904.28, amount of
contract is37housRUR, with Stroygost Co., Ltd., Khabarovsk



- Examining project documentatiorfContract " 1 2lded 200910.09,
amount of contract i882095,9RUR, with Territorial State Institutioi Co mmo n
StateExpertise ofProjectDocumentatiom f Khabar ovsk Regi on

The determination of the project documentationmarket cost isbeing

executed byndependent valuatots

Sourcesof financing:

The sourcesof financinginclude equity furds (own funds)of the project
proponenti 20 %, China bank financing, byneans ofEPS Chinese contractor

financingi 80%.

Marketing strategy:

Project marketing conceptis orientedto economically active citizen a
medium class customerhe shopping ahleisure center will provide the citizens
and the guests of the city with great opportunity of combimpogchasingand
entertaining, buying quality goods of worldwide manufactyrargl also getting
professional serviceCurrently many regional trading retworks (and also some
federal networKsappeared and are being fixed on the city market. Tisanéde
range of franchising programsbeing presentedthat gives an opportunity for
tenants to occupy the center space.

Conductednarketresearclandnegotiaions areindicativeof the fact that by
the end of its opening the shopping and leisure centiérbe fully occupied
according to the tenant occupancy concept

Currentlythe anchortenantsare stated conducting negotiations with us and
discussing the mia terms of leasing contracht the same time the other tenants

are being selected to occupy the rest of the space of the shopping and leisure cen



ENTERPRISE PRESENTATION

Owner, developer NTK Close Corporation

Company info

Full name NTK Close rporation

Registered address postal code 681010, Komsomolskon-Amur,
Vokzalnaya Stet” 58.

Postal address postal code681010, Komsomolskon-Amur, Vokzalnaya
Street~ 58.

Tel: +7 (4217) 534-07, 5344-73,% O ©3IR4-12.

TIN/KPP code2703040018270301001

Current accound070281067005000208berbank Far East Department,
Khabarovskihe Russian Federation

Correspondent accour0101810600000000608.

BIC: 040813608

Foundingmembers of the Corporatiowho possesses more th&n% of
share in charter capital of NTK Close Corporation

- Mazunin N.A., Russian Federation citized1.51%

- MazuninaV.l., Russian Federation citizér8849 %.

Companys industry Property investment

Form of ownershipprivate ownership

Legalform of organkation Close corporation

Head of the enterprise Mazunin Sergey Nikolaevich, Chief Executive
Officer.



3. THE LOCATION OF INVESTEE

The KhabarovsKTerritory i is one of the largest objects of the Far Elass
locatedin the centreof the Regionto the latitudinal direction which characterizes its
advantageousconomicgeographic locatio(EGL). Alongsidewith that its measures
and economy specialization as a whole and of separate components are not ful
appropriate tehe existing conditions

The Amur River plays a key role in the Khabarov3lerritory development
There is an immense territory thie KhabarovsKTerritory andthe Primorski Krai, the
Amursk Region and the Chita Regidigrth-Eastern Chinan the zoneof its waterway
influence It opengheshortestvayto the sea of Okhotsk basin and to the Sakhalin

The transport infrastructure of tKdnabarovsk Territorys the key system in the
Far East Regiarits transitfunctionsareof greatvaluenotonly in the regional, but also
in all-Russian and international spheféhere are two railway main lines that run
throught he Re gi onhTasSibedan Railwayg ang Baik&dlmur mainline
providing access to the maltacific portsin Russia.Thereis an active ferry service
betweerthecontinent railway system and Sakhalin

After the secondpartof the bridgeacross the Amur River (Khabarovsk) and the
ACh-Nalhodkao rpot airdo ofeatiom g h e R e guioroobilé s
transportation policy will be sufficiently improved, including sarraffic.

Diversified economy is a distinctive featuretioé KhabarovsKTerritory among
the largestobjects ofthe Far East And it is impossibleto separateout the only
specializatioras well as fothe Primorski Krai(oceanic fish industry sea trasport
shipbuildingand ship repair Sakhalin(fish industryand fuel and energy complgx
Kamchatka (fish industry, the Amursk Region (agriculture and hydropower
engineeriny Yakutia (mining industry. All these industries are developing time
Khabaovsk Regionput in small scaleThe only distinctionis the fastdevelopmenof
processingindustries,among which the most powerful enterprises were civil and
military engineering enterprises.

Since 1999 the KhabarovskTerritory belongsto the RussianRegions the

economyof whichhas been continuously developing up to the present moment.



8

Thereasonsaresubjectto theinfluenceof somefactorgroups the main factors
were as followsdiversified structure of economihe level of involvement in the
global economy, political stability.

This characteristic ahe KhabarovsKTerritory has become clear mostlyanks
to Komsomolskon-Amur. Komsomolskon-Amur is an industrial centre not only in the
Region, but also itheFar East

Only herethereis aprodiction of high-technology  products (military
airplanesandnuclearpowered submaringmetallurgical plant andil-processing plant
civil mechanical engineering

Komsomolskon-Amur is locatedon the left side of the largest far Eastern
river, on 360kmnorth-east of Khabarovsksurrounded with high peak$he city
stretches alonghe Amur River for more than30km. The city areais 325n.
Amur feederi Silinka, a small mountainriver i dividesthe city into two partsi
Central and Leninski administrativesttict. They are connectedwith the longest
mainlineof the city of abouvkm length

Advantageousconomiggeographidocation(EGL) of the city is determined by
its location in the centre of developed parthad KhabarovsKTerritory and by some

important strategic facteravailable.

(PiCtU re3. 1) . __ Closenesso the
. . . Location in the centre contactzoneof Russia
Thus it is located in the of Far Easttothe | and APR andailway

latitudinal direction communication

centreof the south part of the Far \ /
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road to DeKastri porgas and oil pipelines from Sakhalin

1 Easterri railway to ports of Vanino andoSetskaya Gavan

1 Southwesterni the Amur River, railway and automobile roads to
Khabarovsk and then to the shore of the Pacific Ogeanthe ports of Vanino,
Vladivostok and Nakhodka

This providesthe city with the way to contact zones of Russieegion and
APR, and also creates tlterect transport connections along the Amur River with
the Northern provinces of China

Therearetwo airportsin thecity able to accommodate lofrgnge passenger
and freight aircraft Convenienttransportconnectionsof Komsomolskon-Amur
create favoralal conditions for export potential development of the. dibecity is
suppliedwith all the main transportation vehiclésair transportwater transport
surface transporfrailway, automobile Komsomolskon-Amur is connectedooth
with western and with easternresidential places of Russia amgkighboring
countriesby means of railwayEvery day tensof train setsdepartfrom the city
railroadstationin various directions, includin§ passenger traindhe automobile
roads network is mainly developedtime south of the Khabarovsk Territofjhe
Khabarovsk Territory is connected with the centre of Russia by means of federa
highwayi i Kh a b airCdv ¢ k&8 To the north directionof Khabarovskalong
the right bank of the Amur River the roacc®/eredwith asphalt up to Komsomolsk
onAmur. Thereis automobileroad alongthe BAMA route from Komsomolskon
Amur acrossNovy Urgalto Fevralsk with branch roadsBerezovyi named after
Polina Osipenko andovy Urgali Chegdomyri Sofiisk The mail river lineis the
Amur River It is boatable along its whole lengffhe navigation opening time is in
May and the closing time is in October

Despiteof adverseclimatic conditions accordingto integratedassessment
Geographical Institut§ Academy of SciencesSovet Union), Komsomolskon-

Amur is locatedn the favorable zone for human existing
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Today Komsomolskon-Amur is a large industrial scientific and culture
centre of Far East, and the third largest city in the region of the population
270hspeople.

Within 22-50km there are large populated center§ town of Amursk
(71,2hs.peopl® Solnechni(35,%hs.people and more than ten small residential
districts The city borderson KomsomolskRegion Solnechni Region and Amursk
Regionts Is dzd y O ¢ dejvelgpdgimining and timber industry

The industrial agglomeration developed around Komsomolskon-Amur
allowed to create Technoecopdli$i Ko ms o-#urskXo |l nechni ¢ o1
which became a component thfe Federal targetoriented programi i Ec o n 0 mi
and Social devel opment o0ihl1996he Far Ea s

In the new classification of activities the employment pattern in
Komsomolskon-Amur within the range of taken enterprise2008 seems rather
diversified Sufficiently decreasethdustrialsectorstill keeps its dominant position
according to labor forcé 40%. More thanonethird of employedare working at
processingndustry, 12,8%1 with transportand communicationsin socialsphere
I education and health servitell and8,6%,accordingly 8,1%are employed in
construction about everyd % 1 in wholesale and retaifeal estate transactigns
hotels and restaurantBnancial transaction2% of employedare working in the
sphereof stateadministrationand military security Official employmentstatistics
also includes small and medium enterprise workeras well asindividual
entrepreneythe biggest part are employed in trade industry

In 20097 2010 Strategicplan of Komsomolskon-Amur developmenwas
workedout, according to whichhe city appears as industrial and innovation centre
of Russian Far EastSchematicallythe mission of Komsomolskon-Amur is
describedon 3.2 and presupposethe following ways of its implementation the
development of higitechnologyengineeringthe establishment of the regiomaiv
material processingentre the saving and developmaeoftthe military-industrial
specialization the establishment ahe transportand logistics centre ofLower

Amur River Regionthe establishment @égional residential centre
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Residential area of souther Far Eastaw material processing

part of Far East centre
Transport and logistics centr The formatiorindustrial High-technology
of Lower Amur River Regione—  and innovation centre of | || ongineeringlevelopment
Russian Far East centre

|

Far East military industrial
complex

Pattern3.217 The mission of Komsomols&n-Amur in perspective

According to the plan mentionedabove for developingof the consumer
marketby meansof completemeetingclient®requirements, proding them with
safe and high quality goods and services in civilized,\wag also for makingip
principally new ways of market wholesale trade providgopds that ardnigh
performance and higdemandon inner and outer markehe following factors are
required

1 Supplyingthe consumemarketwith goodsthat meet quality and safety
requirements

9 The expansiorof networksto keepa positionfor smallscale retail trade
and stores for socially unprotected population

1 Theimprovemenbf serviceculture decraseofi hi ddenag t ur nc

1 The strengthening of regulatory and legal framework of trade
development according to federal legislation

1 Creatingof favorableconditionsto ensureeconomical effectiveness and
financial stability of consumer service apblic cateringenterprises

1 Creating of the physical distribution system on the basis of modern

technologies
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1 Expansiorof electronic commerce via Internet
1 Creatingof conditionsfor the constructionof integrated service centers
providing a wide range of seces connected not only with product purchase, but also
with leisure time
9 The constructionof the specific ongoingexhibition complex of regional
significance
1 The developmentof staff training integrated systemon the basis of
specializededucationainstitutions the modification of study programs in higher
education institutionseferred to the professions connected with management and
economic managemergaying special attention to the subjects connected with e
commerce international transactionspdistic processescustoms clearance of
cargoes
1 Implementation of special financing plan for the construction of
warehouse terminals and purchasingtrahsport equipmenrdt interest rate that
corresponds to the international level
1 Developmentof the cormstructional project of the regional shopping
logistics center
9 Developmenof the projectandsubsequerdevelopmentf timberyardin
Komsomolskon-Amur, the creation of favorable conditions and stimulus for its
application by timber companies
Thus acording to the information mentionedabove Komsomolskon-Amur
identifies the position of the Khabarovsk Territory being a developed industrial
(mechanical engineeripgegion producing hightechnology production demanded
on world and home markett still retains rather high sotiocultural potential
constructivemanagementwhich is still remaining the supportef the industrial
specialization innovationbased development, and also the development of
different economy sectors of the gitgnd is has favable economic data for

investing.
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4. DESCRIPTION OF INVESTEE

Project mission

The constructionof the Shopping and Leisure Center in Privokzamicro
district of Central district of Komsomols&kn-Amur.

Thebusinesplanexamineghe variant of projet execution- Leasing
commercial spacef the Shopping and Leisure Centsith the aim ofprofit
earning

The description of the Shopping and Leisure Center

The ShoppingandLeisurecenterwill bebuilt at one ofthe busiestintersections

of VokzalnayaStreetin the Central District. It will becomethe new dominating
symbol amongthe surroundingbuildings representingan architectural element
that has no parallels in the city

The Shoppingand Leisure Centerwill be perfectly visible on eacBide
there are many transpoand transitionatoutesin the area oflesigned projectt is
connected not only with the large quantity of nearby enterprises, institutions, small
shops and residential areas, but also with urban public transport (autebus
tram), often used by local population

VokzalnayaStreetis intensewith public transport routeis The Shopping
and Leisure Center is locatelbse to the bus and train stops. Themegeneral
educatiorschoo| Mining and Metallurgical Technical Collegehi | dr en 6 s
polyclinic, railway polyclinic two hospitals in the centr@ccordingto the dataof
local governmentwuthorities(2009)the averagesalaryof a citizenis 18, AhsRUR,
I.e. 6% higherthanthe average Russian leyelhile the average age of th&éizen
is 29-36.

The Shoppingand Leisure Centeris an exampleof modernfnpts o to j d3j dzd
commercial real estate that successfully combisepermarketsshopping malls

and thegroup of office spacesatering and entertaining facilities
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Besidesthe central location the distinctive aspectof the projectis the
original technial solution of the faade, inner layout and design

The completenessof the dimensionsand architectural significance is
achievedvia the common facades desigie first floor is fully glazed Upper
floors are enclosedwith inclined wall cut with transpaent glassbarriersof the
staircaseswhich create simple compositional accents contrasting with iker
surface of the wallThe picturesquenessf the building silhouetteis achieved with
the help of the following peculiarity: th&" floor does nobccupy the total ardaut
just a part of it, thus the contours of tH& floor are associated with naval
architecture via its free line and glazed spaces, reminding the citizens of thei
origin of a shipbuilder.

Thereis a large screenmonitor built into the facadeconstructionover the
southernentrance facing the intersection of Pirogova and Vokzalnaya Street
providing the possible viewing afdvertising commercialsithin 2100m.

The Shoppingand Leisure Centrerepresents six-storeybuilding with the
underground parking located dme floor-2 with 204 car spaces availahlsurface
visitor parking with135 car spaces angarking bay with20 car spacesrected by
means of capital constructio&stimated total area of the Shopping and Leisure
Centre $ 40000m* including underground visitor parking df81 car spacetotal
area is abous 000m?, gross lease ard&LA) is about20 000m?.

Three main entrancedor visitors are located at the soutlestern facade.
Oneof themis facingthe intersection ofPirogova Street and Vokzalnaya Street
the other one is facing Pirogova StreBte third entrance located at the eastern
part of the building provides the access for the visitors on the part of Vokzalnaya
Street All the entrancegprovidethe accesdor the visitors to the first level of the
Shopping CentreThe load platforms are located on the navisstern side of the
building.

The four ground flooref the Shopping and Leisure Genare unified with
the atrium in the central parproviding the natwal insolationof the center

shopping mallsfood-courtand the office sectiorhe atrium creates the artificial
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atmosphere of closeness and mutual effectiveness of each level in the Shoppin
Center.

For the sakeof convenienceahere are escalators locdtan the zone of the
atrium, and also lifts and stairs along the perimeter of the building

At the undergroundfloor -1 of the Shopping Center there arefoods
supermarkefanchor tenant supermarket of perfume and household chemicals,
alcohol productsrad drugstoreThere is also the developed area for automatic cash
machine and payment terminal

Onthefirst floor thereare theshoppingmall i perfume bijouterig presents
pieces of jewelryaccessoriedbranded clotheshoesbeauty salonmini-laundry,
mini dry-cleaning wardrobe for visitors etcThere will be a fountain mounted in
the atrium and also the area provided for a special stage for vapooiiotional
evens, celebrations and entertainmetase held, and also there will be a coffee
house provided.

On the secondfloor of the ShoppingCenterthe supermarket ohousehold
appliancesand electronic devicggnchor tenant the shopping malincluding the
shops ofjeans sports clothesranded clotheshoespieces of jewelrybijouterie,
ff s H O @Ectssorieperfume cosmetics etc

On the third floor of the Shopping Centerthere is a modern multiplex
cinema food-court with 5 operators family cafe the area of audiwideo
production and books hi | d r e n 0 sbilliprtsatoilaetsavailalderfodimited
mobility peopleand parenting roonOn the fourth floor of the ShoppingCenter
thereare office spaceghat satisfy high standardwith openplan rooms, natural
daylight coming into There are elevators and security provided for dffece
center The office centeris supposedo be supplied with natural lighting through

the gained glass windoyglass lampsndthrough the dome of the atrium
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Architectural and technical solutions for the Shopping Center provide
various operang principles of the shopping, office and entertainment parts in the
Shopping center

i
L

Constructionalpart of the building i designedfor making free solutionsof
floor-plan, to arrange areas free of leairying structurethe framed building
layout, the building constructed @m grid The castin-placefloor slah transverse
andlinearbracingin line with column spacect as a hard diskvhich provides the
stiffness for the whole structurdhe Shopping Center representsa modern
monolithicframe building, class of buildingi II, fire resistance rating II, the
wear rating of the main structural components. The building consistsof two
underground levels and four ovground level The dimensionsof the building in
the axles 99mx72m. The bulding frame is made ofeinforced concrete, the
building constructed t&m grid. Above ground level i25,8n, lower floor level-
8,5m.



17

The building foundation represemastin-place reinforcedconcrete slain
the thickness o600mm with 9x9m cells and beams of sectior850-1400mm.
Undergroundouter walls are to be made of reinforced concrete with strong
waterproofing layer

Structural frame columns are made of cash-place square reinforced
concreteat the entry and along the perimeter of atriuround concrete

Floor structureis slabandbeamfloor madeof reinforced concrete with cells
of9r9miAcut 6 wi t h secon3x3mr The thhickrness of fldomstaln  «
is 120nm. The dimensionsof the main ledgersof 9x9m are 750x450mm. The
dimensions bsecondary beams with cells 83m are550x250mm.

Theatriumareais overlappedwvith specialmetalstructureof 27x18m made
of tube bars supposed to be glazed

First floor walls are made of aerated concré&andwichtyped wall panels
with mountedvenilated facade made of reinforced alucobond plastic for the upper
floors insulation.

The structuresof staircasesfliers and stairs platform are made of eimst
place reinforced concrete

The roofing is flat with internal downpipesalong the monolithic raf slab
made of roll materials with protective concrete layer

The stiffnesscalculationof monolithic framework flooring and staircases is

executed by me anhatcanfirmsithe buildng susiainabdity a m

The project design provides thel@ling systems to be installed
1 Heat supply and heating system

1 Individual Heating Plant

1 Ventilation and conditioning

1 Autonomous fire fighting systerfire tank

1 Pump plant

1 Fire-alarm system

T

Fire-alarm protection system
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Power supply and eleatrlighting systemoutdoor lighting system
Lighting protection and grounding
Automation system
Communication and alarm system

Building automation system

=A =/ =2 =2 = =

Water supply and drainage
1 Indoor and outdoor advertising alett.
The ShoppingandLeisure Centerrepresents unified architectural complex
combiningthe features afipgrading and planting with hard landscaping.
The plannedland improvementconsistsof: the project of visitor parking

with 135car spacedandscaping in the undeveloped arethwgrassplot.

5. MARKETING

Nowadayshe sphereof professionatommercialactivity is being developed
rapidly in Russia Originally the developmentook placein multi-million-strong
cities and then this extended to the cities with the populai@n 50Qhs.citizens
and now it is concerned the cities with the population aB0Gthspeople It is
caused by higltonsumer demanand also the will of commercial operators to
open shops in these cities.

There are severaloperatingmodern Shoppingcengers in large cities, the
large amount of projects are in development and are going to entry into the marke
in the next two years

As for the cities with the population of 300-70Qhspeople here some
modern forms of trading are being createdainly thee is a tendency for
reconstruction of plants or cof-repair department stores existing in the Soviet

period.
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Small ShoppingCentersareoften developedwith the total areafrom 100to
300Gsgm, as a rulethey are locatedn restructured buildings, oftenot quite
suitable for commercial purpose

Komsomolskon-Amuri s al s o <cal | e gforthdrbéasonthatt y
average age of the citizens48-36. Retail property market in Komsomolskr
Amur is also younglt can be said with confidence thae city is at the beginning
of its developmentThere ardew Shopping Centers in the cjtigut they cannot be
classed among Aci v.TSUMwasduilt in®0s amdis facing t r
hard times lately. During the last two years the TSUM& administation
reconsidered the concepti@amd allocated weHknown federal and local network
operators But this establishment has no parking available for visit@isgapore
and Platinumshoppingcentersarelocatedin the ex-garment factory buildingso
we cannot say much of convenience awdle range of service§ heseshopping
centerscanber ef erred t o t he c a {Theghoppiggceontdrs i i
arefrequentlyvisited by the citizens becausef low prices, thus the goods quality
corresponds witlthe price The shoppingcenterhasno parking and this is the
circumstanceo f no small I mportance, t his ¢
shopping centersThere are fhouseholdproduct® storesbeing developed in the
city, as well as in Khabarovsk. Ohet skirts of the city federal and local operators
are developing the shops of Acash a
storehousest he exampl es ,AEé¢ din,d dbp eBCHbal da®
The new real estatetype not usedin other cities is being adopted registration of
first floor apartments as a neasidential propertyThis phenomenoncan be
observedeverywhereand not only along the buil
s u b u.MNob laci of real estate lack of reasonableredit resoures remoteness
from the capital and Europeanpart of the country caused the unavailability of
modern shopping and multifunctional centehsgh-grade shopping mallshat

satisfy recent demands and have modern conception
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Thereforeto make thesales areacalculation wehave to usethe active

commercialprojectsdata

Name of object Complex sales aream?

AVegao 2 250
ASi ngapor e 5000
APl ati numo 6 100
ATSUMO 6 000
APremiero 1 600
Total: 16450

Population size of Komsomolsk
on-Amur (thousandpele) 270000

Space area provision
square meterthousand people 61

According to the countrywide regional statistics and the monthly
publicationsof LLC Mall PublishingHousedealingwith fiMall&so real estate and

retail, the same arte in other cities of$8ua are as follows

Space area provision,

City square meter/thousand people
Samara 242
Yekaterinburg 239
Moscow 250
Perm 111

Kazan 359
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SaintPetersburg 285

Izhevsk 195

Thusit is hardto speakaboutdemandsaturationin the professionakrade
marketin Komsomolskon-Amur. On the contrary taking into consideratiorthat
the trade turnover in Russiadoubledfor the last three days and the personal
incomeis increasingn spite of the last major changes in global economhereas
citizens arenot ready for accuntation pretending to spend most of their means in
shops demand for the shopping and leisure center will increase. Tahing
consideratiorthatthe unsatisfactorybjectsare prevailingin the city, nevertheless
the objects are in deand among the visitors for the lack of other alternatises
the reasons for construction of the shopping center are obvious.

Today we can single out the following objects i Ve gi@®i ngapot
APl at, TBUMO and .irdesampti@is asfollows:

TSUM wasbuilt in 50s, is facing hard timekately. During thelasttwo years
the TSUMG administratiorreconsidered the conceptiandallocated welknown
federal and local network operatorBut this establishment has no parking
available for visitos. The following brands are exposed in TSUMD E t, Expelt,e
Tom Farr, PersonageVictoria (regional toyshop chajh

Singaporeand Platinum shoppingcentersare locatedin the ex-garment

factory buildings so we cannot say much of convenience and walee of
servicesTheseshoppingcenterscanber ef erred t o t he cat eq
The shoppingcentersare frequentlyvisited by the citizens becausef low prices,
thus the goods quality corresponds with the pridee shoppingcenterhasno
parking and this is the circumstanceo f no small I mportan
traffic chaoso ne dhme follolvieg bsafds arg éxpoged in e r
APl at 19 monthe Expedition Gloria Jeans Krasny cub soap manufacture
Glance Baskin Robbins Incantg Wool Street Tvoye, Wesland Gota Corleone

(regional clothing chain In the shoppingcenterfiPlatinun®, in spiteof large area,
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there are less products by Victoria, Neznakomka, Corleone (local chain of leathe|
accessories and bijouterig compared with the other retail objects

The shopping center iVegad presents the ex-kindergarten building
reconstructedt he archi tectur al conception i
the lack ofmerchandising concépill these factors refer thetad real estate to
thecat egory of .fhe fokbwingrbrandsaarekerposed in the center:
Zolotaya Rugregional jewelry chai, Incantq Snovidenie Corleone
Neznakomka

The shoppingcenterhasbeenfacing hardtimesrecently frequentchangeof
conceptsfrom the night club to the rollerdrome the allocation of food products
sales departments on the basis of soviet market, l@deof brand boutiquesll
these factors make the shopping center unpopular among the c¢ibzensed to
the reighboring householders.

In should be noted that there are fhousehold product® stores being
developed in the cityOn the skirts of the city federal and local operators are
devel oping t he shops of Acash and
storehousest he exampl es ,@IE¢ did$ & o @B, uChdhe de@ n O
The new real estatetype not usedin other cities is being adopted registration of
first floor apartments as a naasidential property

For illustration purposes space area provisiororf the objects mentioned
above and total and trade area ration data are listed irbtéble

Table5.1

45000
40000
35000
30000
25000
20000
15000
10000

Suuﬂ'ﬂ,l .ﬂﬂﬂ

TSUM "Singapore™  "Platinum” "Vega" "Premier” "Narodny
OToatal

ETrade
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Accordingto the table5.1 the designed shopping center has one of the best

space occupancy rates

1,8
1,6
1,4
1,2

0,8
0,6
0,4
0,2

Thedataconcerning tk provision of parkingpacegor the shopping centers
is listed intable5.2.

=& =

TSUM "Platinum™  "Platinum"”

"Vega"

"Premier” "Narodny"”

OQuantity
B Quantity

Accordingto the dataanalysisconcerning the provision of parkirgpacedor the

Table5.2.

shopping centers, it may be concluded floateach 10m?2 of the total area there

are approximately,5 parking spaces on the averag®weverit is preferableto

evaluatethe parkingspacegrovision rates in the living are®o our opinion, it the

ratefor each100m?in 1,87 2m/m of the living area would & enoughand there is

Nno sense in excessive capital expenses for the construction of large parking

Summarydata on large shoppingobjects in Komsomolskn-Amur is listed in

table5.3.
Table5.3
B Name of the Address Brief description
shopping
center

1 |[AVegabo Vasyanina street | 1. Number of storey8
2. Total area3700m?
3. Leasable area250m?
4.Anchortenarge A Zol ot aya RusoO
5. Escalators N/A
6. Elevatorss N/A
7. Parking- surface

2 A Siarp@® r e| Lenina avenue 1. Number of storeyd
2. Total arear663n2
3. Leasable area000m?
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4. Anchor tenarg A VLazer,

. Escalators N/A

. Elevatorsi one elevator available
. Parking- surface

3 APl at i n{Leninaavenue .Number of storeyd
. Total areaB726m2

. Leasable are@100m?2
.Anchor tenard N/A
Escalators N/A

. Elevator$ N/A

. Parking- surface

4 | TSUM Mira avenue .Number of storey8

. Total areal0040n2

. Leasable are@000m?2

.Anchortenantsi L 6 Et,foE X er t o
. Escalators N/A

. Elevators N/A

. Parking- surface

5 A Pr emi el Gamarnika street| 1. Number of storep + basement storey
. Total area2908n?

. Leasable are#600m?2

.Anchor tenantsRollerdrome

. Escalators N/A

.Elevatorsi N/A

. Parking- surface

To our opinionthe main shoppingmall rivals arethe threeshoppingobjects
fSingapore, iVegao, ATSUMO, though they are of another class and it is not quite
correct to compare them as rivals.

In whole, all other conditionsbeing equal as many people would attend
eachshoppingcenter as much trade area would be hullhe mostimportantthing
thereis no aggressiveeompetitionbetween the projected shopping center and the
other real estate projects in KomsometskAmur.

Thus high quality real estateis at its beginning of developmerdgnd the
projects that represent it arl) -15minutes drive from the shopping center
Undoubtedly the shoppingthe retail objectsare supposed to divide the visitors
among themselvesthough the competitiorbetween them would noéxceed
minimum standards

Also it should be noted that the sphere of professional trade has been
developed rapidlyinRussihn 't he neadf atsdédi mntele® ©§ &lod
would be driven out by the modern shopping centers.
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As for the retail real estatedevelopment, Komsomolsén-Amur fall behind

would be in demand.

from Moscow and other large cities in Rus$ias means that the shopping center

The analysisof leaserates of the main competitors the shopping center

lease offers.

Lease rates analysis is made by means of direct questioning of the

strator s and by me ans of Th@ s e c
guestioning data is listed in tat@et.
Table5.4.
Lease rates (VAT and operation costs included), RUR.
Item TSUM Singapore Vera Narodny
Shoes 800 1200 1000 1650
Womends we 800 1400 100 1500
Mendbds wea 800 1400 1000 1500
sporting goods 800 1200 1000 1300
Underwear 800 1200 1000 1300
Perfumery 600 1200 1000 1250
Presents (souvenirs) 600 1400 1000 1300
Leather accessories 800 1200 1000 1300
Jewelry 800 - 1000 1500
Optici ani - - 1000
Drugstore - - - 1100
Flowers 800 - 1000
Cellular communication - 1400 -
Audio, video books 800 1200 1000
Textile 800 1200 1000 1300
Entertainment for
children 600 1200 - 1100
Beauty salon - - - 900
Food-court - - - 700
Restaurant, cafe 600 1200 1000 650
Automatic cash terminal 800 1400 1000
Payment terminal 800 1400 -
Toy store 800 1400 1000 1650
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Travel agency
Tobacco - - -
Vines - - - 1350
Cinema - - - 700
Billiards-club - - - 700
Bowling-club - - - 800

The project a broad range of advantagedhat gives a lot of preferences
comparedwith the other projects in the sphere of retail real estate and the
opportunity of establishment in the reality of lease rdteshouldbe notedthatas
you canseein table5.4, the project has larg@&eserves to increase lease ratdsat

would provice even more advantageous financial indicators for thegrmyout

Project advantages

1 The Objecthasa uniquelocationi at the key intersection édomsomolsk
on-Amur, Vokzalnaya 8eet and there are two lanes oétfic on each side
of Pirogiva reet The i ntersection iIs consid
Abedr oomo Pr rdistockat thel central distriat in the city, and it
has additional high rates for transient traffic

1 Public transportintensity hashigh traffic density rategtrami 2 routes bus
i 13routes.

1 The shopping center is located nearby public transport.stops

The traffic level is provided in tabke6.

Table5.6
Time Number of vehicles Number of pedestrians
Working days 26 412 16 002

Day-offs 28 070 16 485
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The conceptionof the shoppingcenteris createdby the leading Russian
consulter, based on analysis of the global and local experience in the spher
of developmentin the context of which the designing and construction is

being executedhe selegbn of tenantshe complex operation

According to its function the shoppingcenteris multifunctional, resulted
from the devel oper ds i nt e rbetweemthet o
real estate of different usalifferent services entertainment andrade
Despiteof this fact, the projectconception includes all the requirements of
different users according to the following parameteeguirements to the
site location(Central Street of the citythe building shape and planning
(escalatorsinsolaton), traffic and pedestrian availabilitglear division of

the steam of peopleavailability of a large uploading stage

The atrium available in the shopping center that creates artificial
atmosphere of closeness and mutual effectiveness of alevhks in the
shopping centeiThe visitors preferto enterthe shopsor other floors when
they are effectively visiblethis effect is achieved via interior space

openness (atriungnd ease of acce@sscalatorp

The spacesof a new building (that of the shopping cente} are more
attractive for the future tenants compared with the reconstructed bujldings
because that they are designed according to all the requirements an

standards

The future visitors of the shopping center could not only purchases gowh
services but also spend their leisure time in the shopping cgeteema

entertainment centgiood-couri).
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1 The marketing conceptof the projectis orientedto economically active

citizenT a medium class customer

1 The shoppingcenteris differs from the neighboringshoppingobjectsand

shops, it is noted for its original facade conaapd inner planning

1 Tenantselectionis executedy professional organization in accordance with
the predeveloped shopping and technological concept that tdtraather

serious federal, regional and local tenants.

1 The developmenbf theretail marketandretail propertymarketis favorable
to the construction of modern shopping centeisnilar to the future

shopping center

The following facilitiesareprodied f or the tenantsao

- Loading area with uploading docks available

- Elevators and lift mechanisms available for goods lifting

- Warehouses and storerooms available

- The capability of specific finishing in the atrigm

- All the engineerig systems available

- The creation of individual microclimate in the leased premises

- Communication services availalftelephonelnterne);

- Developmenbdf the common advertising strategy

- Shops and goods advertisement spaces available

- Organizatiorof thecentral operation and security service

When all the constructional works finished, the shopping center will be put
into operationMoreovertenantselectionshould be executed during the designing
and construction By thedaywhenput into operationthere should be no le8€ %

of operating leased spaces in the shopping center
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Today many federal trade chains (n o t onl y are anpiing dhke 6 s
regional marketThereis a largeamountof franchisingprograms beingresentep
this gives us confidences in usage capacity of the shopping center

Theundertakemmarketresearchbrokerageandnegotiationsonfirmthe fact
that the shopping center will be fully occupied by its opening time in accordance
with the concepdyy of tenantds occupan

Anchor tenantspossesshe major part of goods and servicesmplying
wi t h ¢ ons umandsdsignddetonfarm ¢he main stream of visjtoes
we managed to create natural stre¢hat makes the shopping malls fully occupied
with the visitorsand exclude ncdemanded.

Today the anchortenantsare alreadyspecified(food supermarket with the
workshops foisemiprepared foods and culinary products manufacturihgl 0-o0 r
10, household appliances and electronics supermarkket o €20, muftiplex
f | 0+4®a), negotiations were held and the main terms and conditions of the treaty
were specifiedAt the same time the active tenant selection for the rest spaces is

being made

Tenantselectionfor the shoppingcenter is based on the following asisec

Tradingaspect

Accordingto the real estatemarketanalysisdatathe examplesof the
successfushoppingcentersarethe shoppingcenters anchortenantsof which stand
largesize food shops household appliancesand electronics shops household
products hypermarket Accordingto the held researchof federalchaintenantsand
negotiationsvith them thefollowing chains are regarded as anchor tenants: the food
supermarketchain i UNI MARiITSOU per , AGloroid 0 Tqg InStayndk a ¢
regional household@ol i ances and el ect r o WcAsZ EcRoa
AMVI DEO&Kont ur BidHuUdbegdoo
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Entertainingaspect

In orderto draw more visitors to the shoppingcenteralong with the
shoppingoperatorgherearevariousentertainingenterprisesn the shopping centers,
such as restaurantsafes cinemasbowling clubs leisuretime entertainmeist

Bowling clubs and cinemasare real fianchorg, becausgfirst, they
occupysizeable areasecond they provide an additional stream of visitors to the
shopping centerAccording to the marketresearchdataand held negotiations the
following multiplex is regarded as a tenantA Ki noci t y o, St . P

fKidsPlayo0 company

6. CONCEPT.

Due to the local analysisof the shoppingcenterwe may confim the
reasonability of the construction on the analyzed. Sitee recent tendencies
showedc onst ant I ncr esaveliare This madé the cehdisossifa n 6
sufficient growth of famous and higfuality products Financial crisis
significantly decreaed Russiané purchasingpower, however positive trends
plannedat the 3" quarter2009and the features of Russian market confirm that by
the expiration date of the construction the demand for goods and services will
recover, and the prices for these goaahd services will inevitably increase
Leadinganalystsconsideredhe demandyrowthis connectedvith the fact thatlue

to growth of pay grade levéhe people need to improve the living standards

The similar shopping centers established the repatasadhe most attractive for
the visitors because of the most important factor for the consunietbe
assortmenti.e. choice The retail location analysisshowsthat there are no other
large shopping centerson this territory, and available shopping ni&lcannot

compete with the designed project, neither on area nor on assortment and.service:
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On the basisof marketingresearchwe have developed the concept of the
shopping centeir the main visitors of the shopping center would be the citiaéns

aged8-25, and also married coupleged 2550.

In account of the total area and location of the shopping area it is
recommendedbo placethe food goods household productsportswearperfumery
and cosmetichousehold electronics and electrical goadisthes and shodsr all
classes of peoplgublic cateringprovision network serviceand leisure service
Small serviceshopsshould be providedh the shoppingcenter(pharmacy paper
shop etg. The absenceof modernlarge constructionabbjectsin the marketand
ratherhigh economicsecurityof the mostpopulation have an effect on the project
prospectlet us predict the increase of rental cost and liquidtych attract a large
number of consumerat the same time with fundamentally different quabfy

cooperation with other companies
The calculation of parking places

The concept of the shopping and leisure center presupposes the founding of
larger parking

The required parking space calculation is made according to Regional
Construction Normsof the Khabarovsk Territoyi The nor ms of

garage allocation i n 1 Ha@ed2604A05.05appendis k

I table Calculation data is listed in tabéel

Table6.1
Norm 1 parking spaceper calculation
Number of unit according to Territorial Required
Item | Calculation calculation Constructional Standards number of
unit units parking spaces
1. [Shopping 19690m2 100m?of sales area 19690:100= 197
premise
2. [Office 150office 15-25m/worker. 150:(1525) = 10
premise workers 6
3. |Restaurant 370seats 7-10seats 370:(710) = 6337
premise
TOTAL : 270240
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fiNarodny shoppingcenteris equippedwith the undergroundgarkingwith 181
carspaceand the surface visitor parking wifh5 car spaceghusthe visitors can
use the parking servicespecifically designed foB36 vehicles i.e. car spaces

supply makes more thaB0 %.

7. PRODUCTION PLAN

The general designerof the project is a foreign corporation and LLC
Infrastroi, the Russian corporatiolicense of the federal construction ageacyl
housing and public utilities7-27-01-26-0-27120076440076691, contract™ 6 9
dated 03.052007. According to the above mentioned contracts the designer
undertakesobligationson preparingand carrying out expertexaminationof the
construction documents design andvorkingd ocument s of ANar
and Leisure Center,¢sfnsomolskonrAmur,Vok zal naya street,

The generalcontractorof t he proj ect AShopm@i ng
foreign company According to the general contractor contract, the contractor
undertakes obligations on constructional works in compliandd design

documentation

8. ORGANIZATIONAL PLAN
Development plan for the shopping center

It shouldbe notedthatthe construction of the shopping center is anticipated
to begin in 2011Herewiththe expecteddateof puttinginto operation 2012 with
expectedunding gap.

The groundareaon which the shoppingcenteris to be locatedas mentioned

Is in private ownership
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The shopping center construction pergut at expiration date

.There is relevant design documentationavailale, which is

necessaryor the construction

It also shouldbe notedthat NTK close corporationis the initiator of this
investmentproject in the future it is planned to transfer tiheal estateinto
investment trusfor operation and managemewith the aim of tax optimization,
reduction of thepayback period othe investment projecand repayment of
borrowings

Themaintechnicalcharacteristicef the capital construction object are listed
in table8.1.

Table8.1

Plot area 16 855m°

Building area 7 730,68n°
Gross building area | 40306,71n°
Total structural volum¢ 194953,50n°

W N

Todayaccordingowneis assessmeithe shoppingcenteris 11 % complete
(according to the amount of expenses
Generalandshortenedonstrutional schedule is provided in tal8e?
Table8.2

ltem Construction stages 1 2 3 4
quarter | quarter | quarter| quarter
2011 2011 2011 2011

1| Excavation works +

2 | Installation of base slab +

3 | Construction of the building +
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substructures
4 | Constuction of the building + +
superstructure
5 | Building engineering + + +
6 | Finishing works + ¥
7 | Completion +

Thepicturesvisually describingthe current situation on the site are attached
in appendix3 and4.
According to its amortization pied the shopping and leisure center refers to

the amortization groufthe real estate usage period more B@mears.

Environmental protection

During the constructionalvorksthe wasteis formedup from the drivesof
the building machinery(BM) andtruck transport causedy themain
manufacturingactivity affectingthe environmentandalsoduringinstallation and
finishing works(Operation of high-speed reducing statipwelding works and
painting) Thereis awide rangeof methoddor environmentaprotectionduring
the @nstruction arrangemenasmdduring the period of construction, the methods
are as follows
- Atmospheric air protectign
- Land conservatign
- Environmental protection against wgste
- Surface and ground water protection againdte/a
- Environmental protection during the construction arrangements
- Environmental protection againstproduction and consumption waste

It is planned to instalheready mix statioron the siteThetemporarywater
supply systemon the site is suppose to be provided from the public waterworks
system. Thdorming wasteis collectedat the site beforebeing sent to professional

organization for dumpingutilization and processing
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In order to minimize the waste there are special places for waste
accumuation, waste containersand the waste is removed to the solid domestic
waste landfill Temporarystorageis available according to the existing sanitary
and ecological requirementSherewill be shortterm pollution during the period
of construction According to the calculation of the section AEnvironmental
protection met hodso in the design d
resulted from the constructional process are characterized as pe(mgachum
permitted emissions
The devastationof sdid soil inflicted at the site would be neutralized by the

completion

Logistic and maintenance support

The mission of the shopping cente
service For this purposeit is necessaryo supplythe shoppingcenterwith all the
required manufacturing equipmenteans of communication and safety
The professional manufacturing equipment will be used in the shopping center for
the provision of servicesThe equipmentand fittings meet all the standards
specified for modershop equipment
Engineering support facilities

1 Heating, ventilation and conditioning system

The heating and conditioning facilities of the building are praviaeh the
help of central plant air conditioning systemith water circuit based on the two
built-in dualpurpose lithium bromide absorption machiogeratingby the heat
pump cycle using the thermal value of natural.dass plannedto use urban

network as a backup heat supply source
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The heating and conditioning system in the shoppingecewbuld be

installed with the help of fan coils connectctording to the schenw the dual

purpose lithium bromide absorption machigeichschemeallows to operatethe

system both centrally (by temperature changingf the dualpurpose lithium

bromideabsorption machineircuit), and locally(by changinghe productivity of
fan coilg.

Warmair heatingequipmenwill be used for the heating system

The modernair heating system, ventilation system and conditioning system in the
shopping center are theintly operated system#ll thesesystemsare calledthe
environmentalcontrol system which is able to set not only the temperature
parametersbut also the parameters of humidity, air purity and air changess.
heatingis achievedby air warming in the air intake systemup to the defined
working temperaturg18°1 24°), and also by temperature variation up to the set
level, for this purpose it is necessary to install fan coil units; these fan coil units
operate in the air heating mode by mean<aidling circuit (watel) at the local

Individual Heating PlantiHP) or central heating syste(standby.

It is necessanto equip the usedair systemwith the fan coils both with cold
(conditioning) and hot (heating) water lir@perating in summer and winteme.
After being heatedor cooledin the air inlet units, the air is delivered through air

ducts

Theventilationin theshoppingcenterconsists of the following systems

1) Storey inlet ventilationi suspended/entilation unit i its efficiency is
about Dthsm*/h; the ventilation units are mounted in ceiling spgreviding inlet
air preparatiorfpurification, coolingheating delivery to the consumers

2) Storey generalexhaustventilation consisting of exhaust ventilation units
General exhaust verdtion is characterized by its high degree of automation
quick response of the air quality sensdree automationsystemof the general
combined exhaust and inlet ventilation makes it possible to dthgisir balance

between large spacdspending onite number of visitors
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3) Local exhaustventilation units built in cooking spaces(restaurant and
caf ®bs kit chen;coutk arda @rd dond preparatorin workshapo d
the engineering building roon{g;hdividual heating planttransformer substian),
in amenitiegbathroom unitsshower cubiclessmoking aregs

The integratedsystemof central conditioning and ventilation consists of
story central inlet ventilation unit&@ir-intake unij, chilling machine local fan
coils, heat/cold supply aiduct and circuit

There are no fideadleg area® in the ventilating and conditioning system the
system provides the necessary air change coefficient and temperature maintenan
bothon shopping and total area

The calculation principle of the conditiony costs is as follows
1 When calculating of ventilation system the storey space is taken as total area fc
the calculation

1 Currentlythe additionalengineering calculations are being performed in order
to minimize the amount of equipment and to optimize quantity of systems
provided in the developmental works todagd also the air duct length.

1 Theair changecoefficientandair exchange cubic capacity in the working area
of food-court is much higher thasue to the existing standards and regulations

1 Water supply and sewage system

The two input of the city cold waterconduit, located at Vokzalnaya Street,
are used as water supply The water supply systemis designedas the down
distribution, with floorby-floor offsets Main andsectionalconduits(hot andcold
waten, sewage pipelines(sanitary and storm water drainare made of
polypropylene pipes

The additional water supply contour (65/50%) mountedat the two dual
purpose lithium bromide absorption machir@ROAD BZ-250XDH, is used as a
source of hot water suppliotal productivity is260m>/h.

The designprojectprovidesa separatgublic water supply systeind fire

fighting water condit.
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For the necessarywater heightin inner fire line we use pressub®lding
pumps installed in the pumping plafthe inner fire pipelinesare madeof steel
gaswater pipes

For collectingand pumpingof sewageeffluentformedat the first basement
floor (bathroom unitsshower cubiclefood preparatory workshopand washing
plants in the supermarRewe arrange pumping plants at the second basement floor
Every pumping plant is equipped with two punfpperating and standhy

Stormwateris collectedfrom the roof (3, 4 floors) via intake head equipped
with heating coils for frosting preventioStorm water drain is installed indoor
Storm water collection from the roads is made through the surface water condui
with storm water inlets equipped withosin water gratingsStorm water runoff
goesto theexistingcity storm sewer laid along the Vokzalnaya Street

1 Power supply

Poweris receivedfrom the main and standbypower supplyi bus section
andll 6kV 1 a110/6kV of «s» and«Beregovaya substations

The connectionof power receiversto the building of the shoppingcenter
according to the power receive schemeet the requirements of customer contract
demand(3800kW), as well as the safety requirememdsthe 1 class of power
receivers according to its energy saving

The substation of the shopping center is desigasea doubletransformer
substation2x250kVA with two backup bus sectiors4kW, without automatic
transfer circuit breakeheloadingof 1% categoryis to be connected through the
fastacting automatic transfer circuit breaker

The transformer substation is completed with-gpe transformer(the
power is250kVA for eacl).

Thetransformeisubstations locatedin the attached enginee building in
isolated room in the presence of duty personnel. The transformer substation room
- 6/0,4&V are completed with automatic fifghting operational systerand fire

alarm system
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The main load of electrical consumerspiportionally conneged to the
both bus section$ v0,4kV. The maximum available load of the transformer
substation is defined by the power of transformems its norreserved power
makes500kkVA.

The transformer substation parametersare selected according to the
prospective development of adjacéatritory, with the connection possibility due
to the voltage level d,4kV.

For the compensationof reactive energy and fulfilment of quality
conditions we install controlled capacitor banks on the Jewitage side with
voltage of 500kVAfor each bussectionwith 0,4kV. The installation of static
compensator®n the side of 0,4kV allows to decreaseostsand to unload the
power transformers from inductive component of the consumed energy

1 Electrical equipment and lighting

For indoor powersupply we designed switch boardson eachfloor, the
switch boards installed in separate rooare availablefor maintenanceersonnel
only (2 switch boards per storey with zoning thie north and south side of the
building).

Theswitchboardsareallocatedoverlappedandcarrytheloadfrom main bus
barwired fromtransformer substatign v0,4u 1 of the shopping center

For the customerésecuritythere is a separate section specially designed for
the customers of the first security factor, the section is connected through the
automatic circuit breakerom the inletsof the transformerubstation v0,4kV.
Theswitchboardsareconnectedccording to the main power supply diagram

The following essential consumers are connected to the section of the first
security factor

- Domestic heating plant

- Electric control center with the buildy automation equipment and MEP
equipment

- Network centerswith serveroomsandweak current management systems
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- Fire-fighting systemgautomaticfire alarm systemautomatic firefighting
units fire screen electric drivgs

- Escape lighting

- Refrigerating units power supply

Essentialservices such as automaticfire alarm system security alarm
system headend equipmentaccess control equipmerdgscape lightingare also
equipped with theinutonomous power supp{yninterrupted power supplyUPS
and builtin rechargeable battery

Thereare underfloorductswith proofedclosedboxes(modularwiring) in
the roomsallowing the relocationof engineeringequipmentbecause of the change
of production cyclgshopping spaceseisure aregsand inplug-in roomsallowing
the electric wiring reorganization when in service.

For working lighting in commonareasit is necessary to use enefggving
luminous tube lampdVithin the space of bowling, billiargdsafé and restaurant we
use combined lightingvith incandescent lamps

For alditional localized lighting T display and counter lightingaesthetic
lighting, sign lighting it is necessary to use metal halogen lamps

Theoutdoorlighting is designedor the adjacenterritory lighting, luminous
adverti®mentand also for making accent on the shape of the building

1 Installation of telephones

The externaltelecommunicationsetworksaremanufacturedndlaid at the
expense of NTK Close Corporatiascording to the technical conditions
provided by OJSC DaVyaz
Theinstallationof telecommunicatiometworksprovidesquick net connectign
connection to the urban telephone network and access to the internet
Forthesatellitemasterantenndelevisionwe install satellite and urban TV
antenna on the roof d¢fie building connected to the TV sockbysmeans of

power equipment and splitters
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1 Video surveillance system

Video surveillancesystemprovidestwenty-four-hourobservation and
continuous automatic recording of the video information received from the
installed TV cameragdV cameragrovidethereviewof operating
environment

- The perimeter and approach roads

- Entries and exits

- Lobbies, hallwayscorridors

- Underground parking

1 Fire and safety alarm system
Theprojectprovidestheintegratedprotectiveserviceby fiOriono of the
companyfiBolido usedfor processingtransferring displaying and recording
of fire loop condition alerts

Thesafetyalarmsystemis plannedio be developed on the basis of integrated
combined safety system equipmegtb i Or i ono sharing with
systemWe shouldpayattentionto the safetyof visitorsand the staffvorkingin
the shopping center or nearby

1 Building automation system

For the combined automation of engineering systems in the whole lguain
will use building automationsysteme al i zi ng t he conce.pt
The control board provides the function of interactive control of engineering

systems and conformance to preset parameters of the controlled systems

Principles and standards offinishing
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The principles of finishing presuppose various approgobash approach is
used due to the agreement between the tenant and the lessor

1 Space finishing at the expense of tenant

This approachmeansthe leaseof grossleasableareaswith noi f i n e ofinal i n i
finishing is executed at the expense of the teaadtaccording to his projecthe
areasareleasedaccording to the following standard of shell and coredit

1 Shoppingarea thermalcontout open plan of the shoppingeas flat waterproof
floor with the heating systemaked wallsoperating ceiling

1 Utility rooms flat waterproof floor with the heating systemaked walls
operating ceiling

1 Systemassembly(in the shoppingareaand in the utility rooms: ventilation
system conditioning system for the shopping afe®in routes without endse
device$, heating systemnsewerage and water supply systeime-fighting
systemsecurity and fire alarm
Electriaty: terminal only(without interconnection wiring

1 This apprachprovideslessfine finish expensesor the lessor, but includes the
expensesncurred by the tenant, dealing with the lease rdass expensthan
when leasing with the fine finish

1 Finishing anchor area at the expenseof the tenantfine thread andotal
areas at the expense of the lessor

In this caseanchorareasareleasedaccordingto fishell&cored standarca n d A f i |
finish is executed by their independent projestibject to their technologieBor
this period there is a fileasing vacat

In the projectcalculationwe acceptthe term that the anchorareasaretransferred
accordingto the standardfishell&core, subjectto its technology concept by the
approved decision of the lessor, and the final finish is executed at the expense
the tenah

The rest areas are finished according to the common interior design developed fc
the shopping centeitn the casewhen franchiseraisesspecialdemandsto the
designthey pay for the finishing works at their expenses.
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The signingcontractswith the anchor tenantsat an early stage of designing
allowed make the project oriented to the technologies of concrete tenants

9. PROMOTION OF SHOPPING AND LEISURE CENTER

The main principle of promotion provides the organization of two stages
promotion fortenarts and the promotion for future customence these stages

have their independent issyeach stage has its peculiarities

9 Promotion for the tenants

1 Stage 1iThe stage of the signing contracts with anchor tepants

- Creation of style and image desidaiving the name to the shopping center

Promotional conception for the promotion and design of the interior.
- The development of image brochuRezinting

1 Stage2. fAfter signing the contraatith the anchor tenarts:
- Creatingawebsite, regular web siteefreshment
- Press Conference planning

- Creating informative reasonsfor sponsored articles and interviegrogram

developmentBusiness paper selection

- Developingof advertandthe program for business publishing
1 Promotion for the tenants

1 Stage3. i 4nonths before the opening:

- Advertising articles and interview progranelection of popular edition in
pressradio and TV

- Development of advertising slogan

- Outdoor advertising program, in the zone of the shopping center influence
- Discountandlottery program which are held together with the tenants

1 Staged. Opening day :

- Opening festiva(l day). Held together with the anchor tenants
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1 Stageb.in 3nonths after the opening
- Creating of event publications
- Developing the Saturday and Sunday program
1 Stacge 6. fA oneyear life in the shopping center.

- Developingof programcyclesand specialeventsincluding their budgets for a

year.Corrective actions dato product groups subject to sales promation

10. FINANCIAL PLAN

The business plais calculatedn accordance witkhe following assumptions

and conditions

- The shopping center construction is to be financed using bank; credit

- Amortization is made in accordance with Russian Accounting Standard
6/01;

- Expensegor administrativepersonneloverheadcostsandlabor costg are

in proportion to the total investment of the company investment activity

Tablel0.1APr 0 j ect assu

Key assumptions
Date of the project beginning 1 quarter2011
Putting into operatiofStarting) 1 quarter2012
Lead time one year
according to the Tax Code

VAT refund of the Russian Federation
Profit tax 20%
VAT 18%
Property tax 2,2%
Insurance premium 20% @Gince2011i 33%)
Land tax 1,5% (of cadastral value
Groundlease rental rates 9 thousRUR/year
Financing structure

The funds of the project proponent 20%

Borrowed funds 80%
Obtaining of the bank credit 1 quarter2011

95 %since thed quarter

Fill rate 2012
Lease rate indexation
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Anchor tenants 5% per year

Cinema 5% per year
Other temants 5% per year
rate on credit 10%

Discount rate
Capitalization rate

Dueto thedelayof payment
Repayment ointerest on bank crediefore on bank credit before
starting starting(1 yeau)

Project costs

Projectcostsincludecapital investmentor constructionThese costs are provided
in the financing schedule
The total costs of the project makiein.RUR.

Sources of financing

The shopping center construction will be financed at NTK Close Corporation
equity funds andthe debt funds offereldy the ceinvestor in the amount 0%
andbank loari 80%.

Before obtainingthe targeted credithe project was financed at NTK Close
Corporation equity funds the amount oROOmIn.RUR. The interest ratén the

calculation is bases dr(%o.

The following indexes of effectiveness are accepted
DiscountedPaybackPeriod(Dt P), Net Present ValugNPV), Internal Rate of
Return(IRR).

For the assessment oproduction and economic activitieshange (risk
assessmehon the main financial and economiadicators of the businegdan,

we have performed @roject sensitivity analysis
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The key indicatorsof the sensitivityanalysisare DiscountedPaybackPeriod
(D1 P), Net Present ValugNPV) andInternal Rate of ReturiRR).

Critical parameterthe impat of which is analyzed in this section include
Discount rate changgs
Leasable spaces occupation
Lease rate changes
Construction costshange

Overdue lease payment

o o A~ W N PE

Capitalization rate change

The impact of these parametersis calculated by meansof new value
substitution into the financialeconomic model of the busingskan and by
determinatiorof new key indicators

Thevariantof projectexecution the shopping center space leasing during the

10 years after starting

11. CALCULATION OF PROCEEDS
The project revenues consist of the following components
1 Retail space proceeds
1 Advertising and marketing proceeds
1 Credit funds
1 VAT refundby tax authorities

x Lease payment is calculated according to three components

1) Constant component of lease payment

In orderto determineretail spacewe haveselected spaces accordingthe retail
market trends, and subject to the range of goledse rates level of such objects
and the workegbut retail concept

Thustherehavebeendevelopedabout20thousm® of leasablespacesaccording

to which the total payment for the first year of working would make about
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207 843.24thoufkRUR./year (excluding VAT). The annualincreaseof constant
component of the lease payment is alid®6t

2) Exploitation paymentwhich includesthe costsconnectedvith exploitation

of public spaces at the site and adjacent territand also the services
providing undisturbed and normal operation of the shopping center
Theleasable space monthhayment amountduringthe first year of working is
about 270RUR. per nf (including VAT). The calculation based on annual
indexation is provided imppendixl. Thusthe exploitation payment amount as a
whole for the first year of working mad&68396thousRUR (excluding VAT).

3) Variable componentof lease payment determined according to meter

indication
Thesecostsare not includedinto the revenue side of the budgeince these
costs are to be paid khe tenants to the municipal service providekanual
indexation is to be set by the tenant accordmthe budgetary policyof service
providers
x Advertising and marketing proceeds is determined according to the
following calculations

- AdvertizingLED display on the shopping center

LED screenis consideredto be advancedsystemof higher quality usedfor
information displayand also expands the opportunitidutdoor advertizingand
thus within short time brings modern marketing system to the advanced level
Thetransmissiorime is up to 30secondsworking hours 08:00 22:.00,work level
70%(0,7). Thusit is possibleto makel 680transmissions a daj20broadcasting
per hourthat is50 400projections a month
The servicesmarketcostfor video commercial in Komsomolsk+Amur is 3.00
RUR, i.e. 50400 * QO003housRUR. = 1512thous.RURmonth * 0.7
=1068housRUR. * 12 months= 1 272housRUR/year(including VAT)

- Indoor radio advertising in the shopping center
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Theindoorradiois usedto makethe trademark recognizableimprovethe
clients loyalty, create an effective advertising platfqorprolong the duration of
stayin the shopping centestimulate the publicityand enlarggurchasing power
the rate of impulse buying and other problems
Whenimplementingthis type of adverti€mentwe set thagime of transmission up
to 30 secondsworking hairs are 08:00 i 2200, and work levelis 75% (Q75).
Thus it is planned to make no less tha®80 transmissions a dayl20
broadcastings per haure. 50400soundings per month
The servicesmarketcostfor video commercial in Komsomolsk+Amur is 5.00
RUR, i.e. about 252housRUR/ month0.75 189housRUR.*12 months =
2 268&housRUR/year(including VAT).

- Promotion actions in the shopping center

The objectiveof suchactivitiesis to persuade visitors to make a purchase at
the moment without putting Hfor to inform the prospective purchaser about the
trade markservice provided in the shopping center
When implementing this type of advertisement we plan to orgahj@@®motion
actions every monttAccording to the data provided by marketing and adsiag
companieghe cost of promotion action is abaUbsthousRUR. i.e. 24 actiongyear
* 7.5thousRUR = 18housRUR/year(including VAT).

- Qutdoor advertisement in the shopping center

AThe chief asset ssbhopwandows Rraper desigmgaf e s |
shopwindow is a powerful method for salesbecause it has valuable
characteristicsi appealing and interactiveThe shopwindow plays a very
important role i presentsan assortmentnd quality strategy and also draws
attention of target buyersreating the image o¢lite object of consumer interest or
the active object on the contraffjhe shopwindows will be installed on the first
floor:

- On the side of Vokzalnaya Street, dimensi6835m = 200m?
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The services market cost for square meter in Kosomolskon-Amur is
1.2thousRUR/month i.e. 200m ? * 1.2thousRUR = 24CthousRUR/montht 12
months= 280@housRUR/year(including VAT).

- On the side of Pirogova Street, dimensidBs3.5m = 130m?

The services market cost for square meter in Komsomolsk+-Amur is
1thousRUR/month i.e. 130m ? * 1thousRUR = 13@housRUR/montht
12months= 156@housRUR/year(including VAT).

And also the tenant may have an opportunity of advertisement positioning
(party wal) on the facaderhisis a brightandappealingype of advertisement and
it fulfills a function of localizationit is rather popular and is widely useBuch
advertisement is allocated on the facade of the shopping center.

- On the side of Vokzalnaya Street ttelowing dimensionsare allowed5

*9m = 765M°
The services market cost for square meter in Komsomolsk+-Amur is
1thousRUR/month i.e. 765m* * 1thousRUR. = 768housRUR/month* 12months
= 918QhousRUR/year(including VAT).

- On the side of Pirogova Street the following dimensiaresalloved 54 *

9m = 486m* * 0.6thous.RURmMonth = 2916thous.RURmMonth* 12months

= 350Qhous.RURYyear.

The services market cost for square meter in Komsomolsik-Amur is
0.6thous.RURmMonth i.e. 486m° * 0.6thousRUR = 2916thousRUR/month
12months= 350GhousRUR/year(including VAT).

Thus marketing and advertising revenue will approach about
2076Q00thousRUR/year(including VAT) or 17593 22thousRUR/year(excluding
VAT). Theannualindexationof thisrevenue i$ %.

x Credit funds

It is expected that we will mel the credit funds in the amount of
100000000thousRUR, over 120months 10%per annunbelay paymentof the
principalis oneyear. For the guaranteed refund it is planned to pledge the building

of the shopping center. Théme cumulativefundsflow resultel from retail activity
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will be used for paying the principal delibis will allow shortening of the
repayment periadlhis calculation is provided in the financial model, appedix

x VAT refund by tax authorities

On finishing the construction of the shapg centerit is expected to draw up
VAT refund paid to the contractor befaré is supposed that these funds are to
enter in account of NTK Close Corporation according to Tax Code of the Russian
Federation
The receivedamountof about 15254200thousRUR will be used for paying of
loan issued during the first yearhe restwill be alsoincludedduring the VAT

calculating and refunding in the next years of NTK activity

12. CALCULATION OF COSTS

V Transaction (operational) costs

Transaction costs incledhe following expenses

1 Maintenance costs
1 Operating costs

 Land tax

All the maintenance&xpensesare calculatedaccordingto the typical operation
conditions ofthe shopping center operatidar today The accountof expensess
listed below. The calalation is basedon updatingof operationcosts beginning
from the second yeaubject to indexation amoualaimed by service providers
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Dueto the calculationof labor costsit is expectedhatthe managingstaff of

the shopping center will be the Management Companwccording to the

regulations and retail experience the following personnel structure is provided

below(Tablel12.):

Table12.1

No | Position Labor costgthsRUR)
1 | Chief Executive Officer 50

2 | Chief Financial Officer 35

3 | Economist 25

4 | Chief Accountant 35

5 | Accountant 20

6 | Marketing Director 30

7 | Marketer 20

8 | Advertising and®R Manager 18

9 | Chief Engineer of Leasing Departmg 25

10 | Leasing Manager 15

11 | Head of Legal Department 35

12 | IT i Technician 25

13 | Human Resources Manager 15

14 | Operational Director 35

15 | Head of Operational Service 25

16 | Chief Engineer 30

17 | Security Manager 25

18 | Assistant 15

Thus the payroll  will be 487thousRUR/month  or

573600thousRUR/year. The total
1887.00thousRUR/year It is planned to make annual indexation of the

salary in the amount di0%.

premiums will

make
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2) Water supply and drainage

Due to the calculation of consuméhne required’olume ofwater supplyis as
follows:

- Cleaning it is planned to use a flomleanirg machine with the tank
capacity of170 liters. One cleaning of the shopping center requizesllings.
According to the schedule is required to clean the shopping cereimes. It
meanghatthe water supply volummakesl020liters/dayor 400m*/yea.

- Required measures for the sanitary puplacesarei 37m°/day or 13320
m’/year

The water supply fare in Komsomoisk-Amur is 15.38RUR/m® (excluding
VAT). These expenses would be (400 + 32B) * 1538RUR =
211.01thousRUR/year.

Requiredexpense$or drainage system are as follaws

- Cleaningdrainage 10%of the consumed volumee. 40m*/year

- Lavatorywaterdrainage 100%of its consumption 0t3320n*/year

The specifiedfare is 6.34RUR/m® (excluding VAT), thus annual drainage
expenses ar@O + 13320)*6.34 = 847thousRUR/year.

The indexation of operating costs is specified in the amoutG%fannually

3) Power supply

Due to the calculation of the required power supply in public places of the
shopping center the consumption is expected abisk\W/h.

The fareis specifiedin 2010in the amountof 3.53RUR (excludingVAT),
thus annual power supply expens@sublic places and main operating
equipment) are 1 553kWh * 24h/day*365days 3.53RUR =
1710031thousRUR.

Powersupply costsfor lighting, supportingand capital equipmentrequired
for trading activities and rendering of servicase to be paid by tenants
according to the consumed pow@uring the last 5 yearsthe annual fare
indexation for energy resourceslis%.

The financial model ofhe project includes annual indexationléf %.
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AHAAClimate systemo operation

For visitors staff andservicepersonnetonveniencehere would be provide the
climate control system in the shopping center

Foe heat supply during the winter period it is pkehrio install two heat

exchangers
- Heatexchangelf, power0.78 Gcal'h;
- Heatexchange®, power0.78 Gcalh.
The consumption during the heating per{@g@3day9 will be ((2 * 0.78) + 0.78) *
24* 223 = 1252368Gcal Tariff fare for 1 Gcal in Komsomolskon-Amur is
10B.92RUR (excluding VAT). So 1252368Gcal * 100892RUR =
1263539%housRUR/year.
Subjectto the pumpcapacityof 75kW/h, usingthe coefficient= 0.7, we have- 75
*0.7* 24 * 223 =28098&W/h. Power fare in Komsomols&n-Amur is 3.53RUR
(excluding VAT), thus28098&W/h * 3.53 =991.86thousRUR/year.
Thus, in order to provide comfortable conditions during the winter time the
following expenses are required.3627.25thousRUR/year(excluding VAT).

For cold supply in the shopping center & planned to instalB chilling
machinestotal capacityis 950kW, using the coefficient 0.7. The engineering
calculationstateghatthe time required for conditioning i0 days
950kW * 24 *120*0.7 * 3.53RUR = 6706.66thousRUR/year(excluding VAT).
Subject to the pump capacity o5KiV/h, using the coefficient 0.7, we have-
2*75 * 0.7 * 24 * 120 * 353 =106747thousRUR/year. Thus,in order to provide
comfortable conditions during the summer time the required expenses are a
followsi 7774.13thousRUR/year.

Thus to keep the climate conditions in the shopping cefiter annual
expenses will babout2140138thousRUR/year(excluding VAT). The indexation
is 15%,the same as for the energy resource

5) Communication

It is planned to connediO telephme lines According to OJST Dalsvyaz rates
the user charge i5.75thous.RURmMonth or 69thousRUR/year (excluding VAT).
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Telephone cable maintenanc&.9thousRUR/month or 46.8thousRUR/year
(excluding VAT).
Thus annual communication expensesill be 1158thous.RUR The
indexation is not included into the project because during the last three years
the rates provided by 0OJSC Dal svyaz

6) Technicalmaintenancand replacement expenses

Taking into accountthat the shoppingcenteris a new building, technical
maintenance expenses are minimal 60thousRUR/month, excluding VAT
According to our calculationsthis amountis enoughto execute minimal repair
works in order to keep the building in perfect condititbrusduring the first year
of opaation the following amount is to be paitRhousRUR. The further annual

indexation of technical maintenanceli3%o.

7) Elevators and escalators operation

Elevatorsand escalatoroperationcostsare calculatedaccordingto the current
tariff ratesfor equpment maintenanceoy Mitsubishi Maintenancecosts for an
elevatori 250(RUR/month excluding VATfor an escalator or moving sidewadlk
2500RUR/monthexcluding VAT. Thus for thesepurposeghe following expenses
are required

- 9 elevators* 2.5thousRUR * 12months= 27GhousRUR/year (excluding
VAT);

- 6 escalators® 2.5thousRUR * 12months= 18ahousRUR/year (excluding
VAT).

Total expensedor handling machinery operation will BEBGhousRUR a year
including annual indexation df0%.

8) Removal of hardamestic waste

According to the project documentationvol. fiEnvironmentalmeasuregisto,
part3 includesthe wastecalculation and waste removal methpgaste generation
areas According to the calculations made within the shopping center area

2064tlyear1750m°/year of waste will have to be generated and removed
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Thetariff rateprovidedbyL L C A St al ker 2010r=@8RURM’i 0 n
(excluding VAT). Thus annualwastetreatmentexpenses will be880RUR/m® *
1750m*/year= 663housRUR (excluding VAT) Indexationis 5%.

9) Security and law enforcement

In orderto providelaw enforcemeninsidethe shoppingcenterit is plannedto
performthe securityservice 5 officers, duringl6 hourgshift and twotwenty-four
hours posti main surveillance panel wit@ officers and loading dock wit2
officers

Thus the security expenses will be

- 5 officers * 50RUR/hour * 16 hours* 365 days = 146GhousRUR/year
(excluding VAT);

- 2 posts for 24hours surveillance and monitoriigdOthousRUR/month* 12
months= 960thous. RUR/year(excluding VAT).

Thus expenses for law enforcement will be ab@42GhousRUR annually
(excluding VAT). Annualindexationis 10%

10) Advertisemendind promotion

According to the memorandunof leaseit is requiredto pay for official
openingintroductoryadvertisemeni10% of the fixed leaserate thusexpensegoe
advertisement and promotion will H92625thousRUR/year andto be paid be
tenants in the amount df00%, so they are not included into operation costs.

Ventilation and conditioningystems maintenance

This is an action plan directed towards keeping normal operation of the
ventilation system in the shopping cent&egularly executedworks include
parametersadjustment examination of starting devices system switching
according tahe defined operation conditipparameters contr@nd electric motor
operation, and space examinatiarorder to define air exchange rapeeventive
maintenancecleaning of air ducts and fangeplacement of broken or damaged

parts leakage sealingnd indentation fillingand so on
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According to the data provided by the service department of LllCh o | d¢hd 0 k C
expenses for abodested services will be 50thousRUR/month or
60housRUR/year, annual indexation no more thito.

12) Cleaning

Daily cleanng works include dry andwet cleaningof flooring (both hand
method and by meansof floor-cleaning machinesand vacuum cleaner}, dust
removal from open horizontaland vertical surface furniture, washing and
disinfection in lavatories washing of elevarr cabs and escalatorsvaste
generation and removal
According tothe data provided by different cleaning companies theice
expenses are
- Daily cleaningof public places 25RUR/NY, i.e. 25RUR * 8000m* * 12months=
2400thousRUR/year(excluding VAT);
- Seasonal snow cleaning of rooBRUR/NY, i.e. BRUR * 7000m? * 5 (average
annual snowfaltimeg = 21GhousRUR/year(excluding VAT);
- Washingof glasssurfacei 20RUR/M?, i.e. 20RUR * 3500m* * 2 (times per year
= 14QhousRUR/year.
Annual indexations 10%.
13) Land tax
The calculating with the detailed description is provided in Tabl2

Tablel12.2
1. Land plot areasquare meters 1295460
2. Sitelocation Komsomolskon-Amur, Vokzalnaya Stree68 -
3. Estimated area -
4. Plot (quarte) cadastral number 27:22:030104
67
5. Cadastral/alueindicator, RUR/square meter 202120
6. Cadastralalueof property RUR 2618383752
7. Landtaxrate,in percentage of cadastral valdé 1.5
The validity period of land taX Land tax rate | Multiplying Discount %
rate RUR/sqg.m | coefficient for
From Till the land tax
rate
01.01.2010 | 31.12.2010 30.32 - -
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Year Amount of land Amount of land | Total amount/year
tax/year RUR. tax/quarteyRUR, RUR.

2010 392/57.56 9818939 39275756

Thus accordingto the tablehe amount of land tax due and payable in local
budget will be39276thousRUR annually

The operatng expenses for the first year of operation are summarized in
Tablel12.3

Table12.3

No Operating expenses Amount Annual
(thousRUR/yea) indexation(%o)
1 | Labor costs (salary) 5736.00 10
2 | Insurance fees 1887.00 -
3 | Water supply 21101 15
4 | Drainage 84.7 15
5 | Power supply 1710031 15
6 | Climate control system 2140138 15
7 | Communication 1158 -
8 | technical maintenance and 720 10
replacirg
9 | Elevators and escalators operati 450 10
10 | Hard waste removal 66500 5
11 | Security and law enforcement 242000 10
12 | Ventilation and conditioning 600 10
systems maintenance

13 | Cleaning 2750 10
14 | Land tax 39276 -
15 | TOTAL 5468396
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V Tax payments and amortization

Forthe projectexecutiorwe usethe common taxation system and the
corporation pays taxes according to the following rates
- Profit tax rate- 20 %;
- Value added tax ratel8%;
- Property tax raté 2.2%;

The detailed xplanation on tax burden is give below
1) Value added tagvAT)

NTK Close Corporation activity is oriented to operate the shopping and leisure

center(the shopping centgand includes the following VAT taxable transactions
according to the clauskl6of Tax Code of the Russian Federation

1. Leasingof tradespace

2. Paidadvertisemenpositioning

Relatedto the abovementionedactivities VAT is chargedaccording to the cost of
services including

- Lease rate constant

- Operating costs

- Proceed from adrertising and marketing

VAT is charged according to d66 Tax Code of the Russian Federatidhis will
now be explainedwith the reference to the financial model26¥12:

1) Tax unit

Proceeds from lease constamike 20784324thousRUR/year.VAT rate is 18%.
VAT from leaseproceeds is

207843 24thousRUR * 18% = 3741178thousRUR/year.

Proceeds from operating costeke 5468396thousRUR/year.VAT rate is18%.

VAT from operating costproceeds is

54683 96thousRUR/year* 18% = 984311thousRUR/year.

Proceeddrom advertisementnake 1759322thousRUR/year. VAT rate is 18%.
VAT from advertising proceeds:is

1759322thousRUR/year* 18% = 316678thousRUR/year
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Total VAT from proceeds ir2012will make:
3741178housRUR/year + 984311thous.RURyear + 316678thousRUR/year =
5042167thousRUR/year.

According to the cl.166 of Tax Code of the Russian Federation NTK Close
Corporation has the right to decrease the tax antwharged on tax account stated
in cl.171of Tax Code of the Russian Federation
Taxesdeductibleare the taxespresentedo a taxpayerwhen purchasing goods
(works, goodg, and property rights within the territory of the Russian Federation.
Besidestaxesdeductibleare also the taxespresentedo a taxpayer by contractor
agenciesduring the capital constructioninstallation (mounting of the main
facilities, and also the taxgsresentedo a taxpayefor goods(works servicey,
purchased in order to conduct construction and assembly \yhks6 cl.171 of
the Tax Code of the Russiarderatioi.

According to the financial model of 2012 the VAfgresentedto the
operatingservicesprovidersis 746968thousRUR/year(cost of services excluding
VAT i 5468396thousRUR/years* 18%).

Thesecalculationsallow define VAT payable
5042167thousRUR/yeari 746968thousRUR/year= 4295199%thousRUR/year.
The similar methodof VAT charging and payment is valid during all the time
stated in the financial model

WhencalculatingVAT in 2011and2012there are some nuances
Let usexaminethe orderof VAT calculation and paymeim 2011.
Thereis no tax unit in the form of proceeddrom leasing andalsoproceedsrom
advertisement i2011,thus there is no VAT charged
In 2011it is plannedto pay 1000000.00thous.RUR including VAT of 18% to the
contracting agency that conducts the capital constructidrus VAT amount
presented by the contractor will :bel0O000000thousRUR * 18/118 =
1525423 7thous.RUR
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The amountof finputd VAT exceedthe amountof output (charged) VAT that
gives the conclusiothat NTK Close Corporation has the right to refund VAT from
the budget according to theXI6of the Tax Code of the Russian Federation
According to this clause after VAT declaration received the tax authority
examines whether the amount of VAT is reasde by means of cameral tax
inspection Provided that there are no violationstaation and revenue legislation
within sevendaysafterthe completionof inspectionthe tax authorityshouldadopt
tax refund decisionlime of cameraltax inspectionis three months after tax filing
If the decisionis favorablethe refundable VAT amount is to be receivedNdiK
Cl os e Co rclpaning adcdurinithé 1S quarterof 2012.
TherefundableVAT amountu pon t axpayer 6s applicat.i
pending payable amount
This situation i s dee2@l2.RPayabléVATimadepar agr
Output VAT 429519%housRUR, VAT refundable from the budget
15254200thousRUR.
Thus VAT payable in2012is 0.00RUR.
Remaining amount of VAT refundable frothe budget is
1525420071 4295199 = 10959®M1thousRUR.
This amountmay be usedfor repayment of a credit pairt 2012 and the interest

rate according to it charged 2011.

2) Income tax

NTK Close Corporationactivity orientedto the shoppingcenteroperationis
taxable according to the common taxation system

The calculationof profit is executed according to the scheme provided in the
chapter25 of the Tax Code of the Russian Federatibime tax unit is the proceeds
received by the organizationi i.e, the proceeds reduced by the amount of
expenses The income is the proceedsfrom the realization of goods (works
service$1 according to the claus&19 of the Tax Code of the Russian Federation

Salesincome lease proceegdsand also advertising proeés In order to define the
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income it is required to consider the income excluding \(#dm 1 clause248 of
the Tax Code of the Russian Federgtion

Let us explain the methods of defining the income with the reference to the
given financial model duringhe first year of operation
- Lease proceeds and operating costse 20784324thousRUR +
5468396thousRUR (excluding VAT);
- Advertisingproceeddor the same period 5759322thousRUR.
Thusthetaxable proceedsom the organizatioractivity during the first year is
20784324thousRUR  + 5468396thousRUR  + 1759322thousRUR =
28012042thousRUR.

In accordance with the law and in order to calculate income tax the
organization has the right to reduce the incobyethe amount of expenses
(excluding VAT). The expensesrereasonablanddocument supported costaid
by the taxpayefThe expenses include
- Operating costs
- the charged and paid intergem 2 p. 1 cl. 2650f the Tax Code of the Russian
Federatiolx
- Amount of amortization(item3 p.2 cl. 253 of the Tax Code of the Russian
Federatiolx
- Amount of taxes and receipfgeml p.1 cl. 264 of the Tax Code of the Russian
Federatioin
According to the financial model in the first year the expensshiced income
include
- Operating costéexcluding VAT) i 5468396thousRUR,;

- Interest on credit 8004143thousRUR,;

- Amortizationi 2824860thousRUR;

- Propertytaxi 18002261thousRUR;

Thus the expenses are 5468396thousRUR + 8004143thousRUR +
2824860thousRUR + 1802261thousRUR = 18099660thousRUR.
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Thus income taxation base is as followsamount of income
28012042thousRUR 7 amount of expenses 18099660thousRUR =
9912382thousRUR. The amount of income tax is calculated according to the Tax
Code of the Russian Federatiothe rde is 20% so the amount is
9912382thousRUR * 20% = 1982476thousRUR. The similar method of
calculation is used for the future actions
In 2011 - 2012 the income tax amountwill differ from the above mentioned
calculation methodIn 2011 NTK Close Corporation cannot leasethe spaces
becausehis is a constructionperiod there are no taxable income received, but
there are credit expenses
As aresultin 2011 NTK Close Corporationhaslosses, the amount of losses is
equal to the output tax amount for mgi the credit funds The loss is
9541666thousRUR. The losses received by the organization can be carried to full
extend(item 2 cl. 283 of the Tax Code of the Russian Federatitem 32 cl. 1
Federal Law 5 8dated 200506.06. The tax loss must not exceedO years
following the tax periodduring which the loss was g@v.1 item 1 cl. 283 0of the
Tax Code of the Russian Federajiorhe losses receivad 2011can be carried to
2012. In this case the taxabl base will be 28012042thousRUR i
18099660thousRUR i 954166thousRUR = 370716thousRUR. The income tax
amount in2012will be: 370716thousRUR * 20% = 74143thousRUR.

3) Property income
The tax unit of propertytax for Russianenterprisewill be sutable for movable
and immovable assets accounted as main facilities in accordance with the
accounting procedur@tem 1 cl. 274 0f the Tax Code of the Russian Federgtion
The taxable basefor the incometax is defined as average annual value of the
property approved tax unititem 1 cl. 375 of the Tax Code of the Russian
Federatiolj The tax rates are determined according to the law of the Russian
Federation and may not exce28% (tem 1 cl.30 of the Tax Code of the Russian
Federatioij Accordingtote Law of the Khabarovsk T
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and tax reduction i n 3t0ldxeed2R0nE A@e dxeds k
rate is 2.% (cl.2 dated201007.28" 2 4 ) .
Thetax basisis calculatedduoto depreciated book value of fixed assetdculated
as the difference between the original value and the accumulated amori{@ation
= OV=AA).
Prgperty tax calculationbaseis defined according to the regulations id pl. 376
of the Tax Code of the Russian Federation

1) Firstly it is necessaryo calculatethe propertyremainingcostfor the 1% day
of every month and the last day of each monthrdutine taxable periodhe
1% of Januarythe 1 of February éthe 1% andthe31™ of Decembey,

2) Then sum over the values of the remaining cost for tfieday of every
month and add the remaining value to 8E' of December during the
accounting ye

3) The amount should be divided by the number of months during the
accounting periodincreased byl. Thus in orderto calculatethe property
tax, the sum of remaining cost values should be dividetidy

The propertytax unit will be the building of theshopping centerThe estimated
original value of the building i84745&80usRUR. The example for the taxable

base calculation is provided in the table bel®w.

Tablel2.4
Period Original value| Amortization| Remaining value
Januaryl 84745800 0 847 48
February 1 84745800 2 354 845 104
March 1 84745800 4708 842 750
April 1 84745800 7 062 840 396
May 1 84745800 9416 838 042
June 1 84745800 11770 835 688
July 1 84745800 14 124 833 334
August 1 84745800 16 748 830 980
September 1| 84745800 18 832 828 626
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October 1 84745800 21 186 826 272

November 1| 84745800 23 541 823 918
December 1| 84745800 58 895 821 563
December 31 84745800 28 249 819 209

The sumof theremainingvaluesby the 1% day of everymonthis
1083333&housRUR. At the end of the first year the calculation base will be
1083333&ousRUR/13 = 83333thousRUR.

Thus the amount of output property tax will :#33334housRUR * 2.2% =
1833335thousRUR.

Amortization

Amortization neans theransferof values(the instument of labor)The
instrumentof the capitalconsumptions amortization accumulated and spent on
maintenancer constructionthe production of new capitalhe amount of
amortization is included into the loss&fe amortization is calculated in therio
of the part of original valuel'he regulatory value for this part is named as
amortization quota
The creation of new projects by means of construction is one of the methods o
including into organizationNew buildings as a rule, are includedinto captal
funds and the expenses are paid by means of amortization according td . cl
the Accounting Regul ati ons affjprowkd byihéc c
order of the Ministry of Finance 2déted200103.30.
The method of accumulation is a linear methdthe annual amount of
amortization is calculated via the linear method according to the original value and
amortization quot&stimated due to the useful life of this obj@die usefullife is

calculated by the organization during the accounting, according to the
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classification of capital fundsncluded into the amortization grouppproved by
the Government Regulation of the Russian Federation @at01.01~ .1

Theamortizationshould be executedat the 1% day of everymonth following
the month the object was taken on accpant this action should be executed till
the object cost is fully paidThe building of the shopping center refers to the
property with the use life exceiad 30years(the 10" group).

In order to calculate the amortization quota in percentage to the original
value we use the following calculating method
1) Calculate the use life in months
30years* 12months= 360months
2) Amortization quota in percentagae month) = 1/360 *100 % =27777%
3) The amortizationamount per month will be original value of the object
(excluding VAT) 847458housRUR, thus the amortization will be
847458hous.RUR 0.2777777 % = 23585thousRUR.
4) Total amount of amortizatioper year will be235405thousRUR * 12months
= 282486thous.RUR

13. RISK DESCRIPTION AND CORRECTIVE ACTIONS

Thelist of serious risks and corrective actions are provided in thiEbelow.

Table13.1

No Type of risk Prevention measures

1 Construction pricg - Conclusionof fixed-price delivery contract
appreciation - Purchasingthe main and expensive materials and

equipmenbeforehangdto prevent the price increase

2 Unability to conclude th¢ - Conclusionof preliminary agreemerst during the design
agreements according | stageand the beginning of construction with the fix
the edimated lease rates | leased rates and indexation of the lease rate

3 Unability to provide the| - Searchingfor tenants beginning from the stage of
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required level of space
occupation by the operan
day (less thar80%)

designing and not drag out till opening day within the t
limits defined in the managemeplan

- Conclusionof preliminaryagreementsvith the condition
of advance payment

- All the agreements with the anchor tenants shoul
concluded before the fini

Increaseof overdue leas
payment received from th
tenants

- Leasecontractsshouldprovide securitydeposit,advance
paymentsstrict overdue sanans

Problemswith the citizens
concerning uploading in
immediate proximity to
residence buildings

- The cargotransportwill be uploadedvia load lock with

the platform installed nearbyhat will decrease the nois
level near the residence units @beactions are provided

the project

The construction of new
modern shopping cente
with lower lease rates

- Conclusion of preliminary agreements at the desig
stage and the beginning of construction with the fixed I
rates and indexation

Delay in the execution ¢
works and quality non

1 Financial responsibility for time limits and quality
work (sanctions stated in the agreements with supp

conformance and contractojs
1 Working with the trusted contractors
1 The planningof works and deliveries of materials an
equipment
Tax risks Conduct of an audit

Organization of safe agreements and net transaction

Currency risks

Conclusionof leasecontractsin nominal dollarswith

the minimalexchangeate

1 Conclusion of delivery contracis nominal dollarswith
fixed exchangeates

9 Conclusion of delivery contracts in rubles

= =4 =9

The impact of the above mentioned risks will be explained and provided in
the sensitivity analysis

Thus this investmentprojectcanbefi e ¢ 0 n 0 mi ¢ atctrding te thea b |
estimated turnovefThe investedfunds arerefundable this goes to prove that the

project has investment potential and all the invested funds refundable



